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FAEERIEIE: All in CARAVANING 2014R5ThE

High degree of professionalism: All in CARAVANING 2014
Draws to Successful Close

2014464 29H, 20147 HEPrEZERE N2 (Allin CARAVANING 2014) kot B sohhss o 7=
KHIEH

All in CARAVANING 2014 has successfully concluded its three-day show to positive results in the Beijing
Exhibition Centre, Beijing on June 29, 2014.

EEHIE Statistics 2012 2013 2014
WS Exhibition Space 5,000 11,000 20,000
JET % Exhibitors 53 99 183
M AL Visitors 10,241 19,122 5,231*
BARE Media 108 179 200
Z B 4% No. of Exhibiting Cars 50+ 100+ 153

*2014 42 Hi vp [ E bR b 42 e W s 5 b [ [ Brofeie 42 e e o R Rl b 28 1, B R RO K, B 2014 4EJF
IR 2 73 T2 b

All in CARAVANING and All in TUNING were organized at same time and same place before 2014. With the
fast growing of the two shows, AIC and AIT will be hosted separately since 2014.

+ R Exhibitors
2014 [ H b5 5 4 e W a3 5] T 183K i, HP42x ERikBEN, 141K ER R A+ E KM .

All in CARAVANING 2014 attracted 183 exhibitors in total, including 42 overseas exhibitors and 141 domestic
exhibitors.

= A [ Bt b 8 73 LE A3
JEE T B Domestic Int’l Total Int’'l Ratio
Exhibitors

141 42 183 23%

o BEXNBLR ST Exhibitors' Comprehensive Comments on All in CARAVANING 2014
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All in CARAVANING 2014:
Compass of China Caravaning and Camping Industry

P i ] R 9 B8 0 B3 s S i R AR E T A E SR, TR B B D5 B i AE R 3RS T IR K
JBo EPTix—iath, FERZRER (L) HIRAGSHEAERREEERAR T 2012 FE41FEH#E T —
WA H RS- E E R R4 (Allin CARAVANING), JE4r—4F—Jm, 4 i 2t E /791 H X 1)
Y R IE & e il

o [ o s 2 Je W o PRGBS B 2 i (R Pt AT R A, WSRO Sl AR BT . R A B AR 5 T (Y T 5
Y ﬁik?%ﬂ1‘?xsf\/\lfl/yzﬁlui‘ﬂalj“ﬁ’l$ﬂ o JERICR BRI S B AT MRS R B KA.
TR UL L s 7 e A, ﬁtjj?jalkljﬂ%vﬁijilﬁl@/z}ﬂ?mf,\ﬁm%ﬁﬁnn$ﬂﬂl§%5@%Hﬁ%‘ﬁ, T i 5
AT T 6 .

FOAHTPJE 2 T E R, 2014 48, 55 = i [ B by 22 e g 2 A I 21 508 Ml Fr) e P - b ST e 0
T2 Tp. RIS T 230800 2 b MR Ll e 2, B AR IES b5 42 A0 e 8 7 A i B 11
SR A ] [ o 55 2 Jo W e 0 e PO 5 8 B LA P AR B VTR B AT M

With the rising consumption capacity of the Chinese people and their continuous pursuit for high-quality
lifestyles, China's caravan industry witnessed rapid growth in the recent years. As a response to this trend,
Messe Disseldorf (Shanghai) Co., Ltd. cooperated with its partner YASN International Exhibition Co., Ltd. to
launch a brand new exhibition for the Chinese market in 2012: the first All in CARAVANING, tailored to meet
the specific needs of China and Asia.

The exhibition is the most important source for the hot topics of the industry, providing the industry players
with reliable information on the global caravan industry innovations and trends, as well as a wide range of
business opportunities. AIC showcased a wide spectrum of caravan products, including caravans and motor
homes, accessories, extension components, and campgrounds from international renowned brands. It has
become the perfect international stage for exhibitors to showcase latest products, and also the most effective
trade platform for China's caravan industry.
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The 3rd All in CARAVANING was relocated to a more professional venue - Beijing Exhibition Centre. In order
to promote the overall development of caravaning industry in China, numerous conferences of various
industry sectors were held concurrently. All in CARAVANING is bound to become a benchmark and a big
festival of China's caravaning industry.

REHEHIE, TIRZEAN, REWaHRL

Increased exhibitor numbers, significant trading volume,
and outstanding exhibition effect
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All in CARAVANING 2014 possessed an unprecedented scale with the exhibition area up to 20,000 square
meters, 183 exhibitors from 11 countries including China, Germany, France, Netherlands, Italy, Slovenia,
Sweden, America, Australia, Turkey and Japan with their new products came on stage, and there are

altogether 153 caravans and motor caravans on the show.

The exhibition site presented both fervent business atmosphere and harmonious family style. Visitors
scrambled for experiencing the performance and comfort of caravans and consulted kinds of questions in
detail. Yutong, North RV, RV International, Daide Longtree and other exhibitors held grand press conferences
for the newly launched caravans on site. Other featured activities within exhibition stands were held
vigorously: Brilliance International and Adria Mobil, one of European five large caravan brands, made the
signing ceremony; Yutong first issued a caranvan brand “KLEN.rv”, North RV brought a “swimming pool” into

4
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the exhibition hall; the Longtree stand had the style of “bamboo forest”. These feature exhibition stands on
site was full of popularity! The HKCTS brought the miniature version of a camp into the exhibition site;
meanwhile they held the signing ceremony with Ningxia Shapotou, attracting many visitors to applaud. The
Campgrounds Layout Map illustrating 108 completed, being constructed and planned campgrounds within
13 districts and counties of Beijing was displayed by the Beijing Municipal Commission of Tourism
Development Shanghai International Automobile City brought its Electric F1 Competition to Beijing, which
aroused numerous car racing fans to try out. Many exhibitors had obtained new deals or clients, and the
transaction gross with intention had exceeded one hundred sets of caravans! Good news from exhibitors

proved that the trade purpose on exhibition was well achieved.

s REESESEMEE Exhibitors' willingness to participate in All in CARAVANING 2015
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* REEREMATRERSHEE Exhibitors' willingness to recommend participation at this fair to
other companies
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*  HIFRREKIAES Voices of Exhibitors
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“The Germany Organization is always good!” When asked whether planning to

exhibit in All in CARAVANING 2015, “Mr. Feuillet said “Why not?”

“The communication in the Annual Conference is highly
effective, and speakers from China and abroad all
delivered very insightful speeches”

—Klaus Fortsch, President of CIVD and Fendt

Caravan GmbH

“FIERZREU (L#ED FIRARZDNE LG ERE R SHEE T
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“All in CARAVANING, which is organized by Messe Dusseldorf
(Shanghai) Co Ltd, has established an international communication
platform for the industry. It played a positive role in promoting the
fast-developing campgrounds around Beijing area. Through the
exhibition, we will not only continue to showcase the achievements of
Beijing camping industry development to the world, but also would
like to participate in more international campaigns. ”

—Ms. Li Yan,

Executive Secretary-General of Beijing Municipal

Commission of Tourism Development Auto Camping

SER REMEBT EENA TRRMHRTE, SEAIER fe SELLPIER
VR, IF BAFEEIS TR RS E R E A
—ARFRITEREERR AT B XIFE—

“Compared with the last two editions, All in CARAVANING 2014 has
achieved great progress with double growth in exhibition scale.
Congratulations! We are very satisfied and have concluded many
business deals.”
—Mr. Liu Weiyi,

President of Centech Investment Management Co., Ltd

—Mr. Francois Feuillet, President of ECF, Uni VDL and Trigano group

“ERIERWERIBE:, REFETHEA 30 o7
—XBEREERRAT SEH B

“I can look back on an extremely successful and fruitful trade fair.
RV International has gained intentional purchasement of about
30 caravans!”

—Mr. Liao Hongbin, General Manager RV International

Vehicles Trade & Marketing Co., Ltd

PRSHA T, R T P E A ERE . KT
B TRTREA MRS E T HNES, ERERRS LA
SRS .

— 7 B B RHE A A R AR & 5 MR 1 BRTR )

“All in CARAVANING 2014 is organized very professionally. It
provides the most comprehensive information about the whole
RV industry in China. We have obtained very helpful
information and very valuable connections through this event,
and we will bring new model of chassis to the show next year.”
—NMr. Achim Weissmueller,

Head of Sales Asia, German AL-KO Group

WA ASE R RSS2 T E S, TR 1 Bk B i AL
T B EEE R SE PR MR SR
—WTREERRERBAFIT HEE BER

“Daide automobile has perfectly debuted via All in CARAVANING
2014, and successfully marched into international market. Thanks
for this professional platform and the organizers’ strong support!”
—Mr. Cai Yubing, Executive General Manager of ZheJiang
Daide longtree Automobile Co., Ltd
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[WEAX Visitors]

EFUPAFERES. ExfO

Higher-quality and more targeted visitor groups

2014 [ E bR 4R = REWABABOLE] 5231 N, 55w E H bR 4 RO F e A T, B
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The total number of visitors in three days reached 5231; although the number is slightly declining compared
with the last “All in CARAVANING & All in TUNING?”, it was the first time that the caravaning show and tuning
show were separately held, hence with higher-quality and more targeted visitor groups. Visitors mainly came
from all provincial and municipal representatives in China Mainland except for Tibet, and there are 45 oversea
visitors from Australia, South Africa, Egypt, HongKong SAR, Taiwan Region, Italy, Germany, Slovenia, Turkey,
the UK, Belgium, Ireland, Iceland, Korea, Japan, Thailand and Mongolia.

o B AH B L) BT Trade Visitors' Comprehensive Comments on All in CARAVANING 2014
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[WEAX Visitors]
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Domestic visitors came from 30 provinces or municipalities, predominantly from Beijing, Tianjin, Hebei,
Shandong, Guangdong, Liaoning and Shanghai. All in CARAVANING 2014 has also attracted more than 30
Auto Clubs, over 70 Chinese campgrounds, and local government officials who are inclined to develop
campgrounds, generating valuable business opportunities.

¢ RBRERTEBEESWTERES Trade Visitors' willingness to participate in All in CARAVANING 2015
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Annual Conference displayed with a hit, guiding the direction of industry
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“All in CARAVANING Annual Conference” has grown with the exhibition since it was first established in 2012.
It has been held for three times by this year with increasingly obvious public praise and brand effect. The
attendance in two days reached nearly 200 people who were key players in the industry to make the top-end
information issue and pragmatic information communication. The theme of June 27 was “Campground Day".
Industry experts of campground field from China and other developed countries answered and solved
guestions rose by the participant guests, shared successful experience and provided favorable suggestions

for the development of China’s camping industry.

On June 28, the Annual Conference entered the theme day of RV. Tycoons in caravan industry from China

and abroad made mutual communication to share information and talked about the international cooperation.

Vv #££P3 Glance at All in CARAVANING Annual Conference 2014

10
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[ &usESAnnual Conference]

¢ FESHFEREE Distinguished Speakers at All in CARAVANING 2014 Annual Conference
EFr#5 International Speakers E N %5 Domestic Speakers
1. FEEBFRAZEMF MR 71 BRIl | 1L hEREER DS BIREIKC XNE
27 Ze i Liu Hangji, Secretary General of China Tourism Automobile
Christian Theis, Head of Division, Federal & Cruise Association
Ministry of Transport and Digital Infrastructure 2. dbEARIFAT I SR ERE RIS oK R
2. Fendt ££H 23 / EEEETIS 2K w57 An Qingheng, Chairman of Beijing Tourism Industry
e Association Auto Camping Branch
Klaus Fortsch, President of CIVD and Fendt | 3. _LifgikifRBCEREMA LK EHIM
Caravan GmbH Wang Jianming, Director, Policy and Laws, Shanghai
3. Hymer AG EHALHM | fEEEE TS B2 Municipal Tourism Administration
K MRS EE 4. hEERELVHEEEZRS BHEK FEE
Hermann Pfaff, Vice President of CIVD and Xu Zhangwo, President of of RV Committee of China
Managing Director of Hymer AG Association of Automotive Manufacturers (CMRV)
4.  Trigano S | BONFEZEATIWEE 10 /v | 5.0 PEBHIRESSEE AT EHRALHE MR
EREETIE E/E BEART-3E0 Tian Qu, Managing Director of China CTS Asset
Francois Feuillet, President of ECF, Uni VDL and Management Corporation.
Trigano group 6. FRITHREEFHRGRAR 23 xiffi—
5 EHEEBFELIME WNES T H/K% Liu Weiyi, President of Centech Investment Management
Edward Han, Director of Asia Affairs of Co., Ltd
Recreational Vehicle Industry Association 7. VU)IPREE 318 R ERIER BHEH AR AR EFEK NI
6. ACSI HBrEE RS AT S JUEH Hao Gang, President of 318 Auto Camp Motel
Ramon Van Reine, General Manager of ACSI | 8. Zi/HPl i Rll—5 & EHK 4k
(Auto Camping Service International) Huang Weirong, President of No. 1 Lake Tai CamPark
7. BRI AEE M Gitzenwiler Hof Ri{E2 4B /| 9. WERERTIEFRAF (CNGC) dbatdby ML G RA
Camping Consultant & & & A & 2 &3 i HEK £4
Ze K #h Li Quanwen, President of CNGC Beijing North Vehicle
Heidrun Muller, General Manager of Camping Group Corporation
Consultant, Ex- GM of Gitzenwiler Hof 10. FREERMARAFZELHES AT
8. TiZFEEMR, Preport HErARA R SLH B ER
Je -8 2% A Gaoxin, General Manager of Specialty Vehicle Branch,
Danny Hazewindus, General Manager of Holland Zhengzhou Yutong Bus Co., Ltd
Camping Group and Preport International B.V. 11, FEAERIRAF Rlas SRE
9. Adria Mobile CEO & JE I -#4/K Ma Donghua, Vice General Manager of Zhongou Auto Co.,
Sonja Gole, CEO of Adria Mobil d.o.o Ltd
10. KiP BEARATE CEO Wik -FEmw 12, KIGRERMBARAR HELE X R

Henk Gunnink, CEO of KiP Caravan BV

Liu Yujiao, Sales Manager of Great Wall Motor Co., Ltd

11




2014 HEE R EE R R4 (Allin CARAVANING 2014)

CARAVANING
BJE#Hs: Post Show Report www.aicshow.com

o T ERFEENEEE SZEERERER

Industry Experts Shared Global Insights and Experience
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Wonderful caravan culture events comprehensively promoted visitors’ experience

o 2014 P ERBEEAAETESME China Caravan Ambassador 2014

BEREI BRI B s RN
P VR — B D i R o R A RV B e
e, 2012 E SRR, 2013
014 pEEESZETIES S FHRIRG R AT, 2014 4, PFEE

AIC 2014 AnnuajiConffrence
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Since the first appearance of China Caravan Figure Award in 2012, it has been the envy of all caravan
drivers nationwide. In 2013, the award drew more caravan drivers. In 2014, the event was renamed to
the China Caravan Ambassador, which further reflected the cultural background of "caravaning trip". The
event is to promote the caravanning lifestyle and business in China.

V BEXAAEERMFEIREE Winner of 2014

XRERE—EAUHERRRLILER

Mr. Liu Danian — DIY a caravan to tour his handicapped

e 2=
014 ERE "-‘}%5‘:1 daughter around the world
| * aic 2014 Annual CgRfere"@E o )
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v R %ZEEIKEE Fashion Caravan Owners 2014

Pifh: EAEEESOHFIFMARR

Mr. He Wei - Promoting eco-friendly awareness in caravaning tour

MEE: FERKNERE, —VIL, BEmR
Ms. Deng Ping - Caravan life means all follow your heart
77T s :
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«  BEZEIHERIX Caravan Culture Demonstration Zone
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The Caravan Culture —
Demonstration Zone not only |
showcased the 72 excellent campgrounds nationwide which had joined
China Campground Experience Program, but also comprehensively
introduced winners and outstanding candidates who participated in
“China Caravan Ambassador” contests, and played the camping activity
videos of many domestic caravan enterprises and clubs, which attracted
many caravan lovers to watch and appreciate.

s RENBIUFELESTRE Carrera Racing Game

KEEER), BOENEBE FLIHRE AR TN RS
Yy, BRI GIRITH A BEAIER, NE] 5. 6 BB THREZT. KA
MFE G MCGERMZERE, EEAR, H50T4R RGN
A, g7 i E i I

The exciting on-site Carrera Racing Game attracted a crowd of car
racing fans- not only kids, but also adults. They were able to enjoy .
exciting games of "Formula One", where finger dexterity and fast reaction turned out to be crucial!

15
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o BEFLKFE Caravan Handpaint Award

B IR I b T RFRIIRT R, JEEGR R NUEM, IRZ/NIARAIA G584, 34T
FAEIRAIZ, — i s GO R 5 AR AR E . T 7007 S 30U ER 2 200 RIGEIEM . IRES
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The “Caravan Handpaint Award” held for the second time was still popular, especially in weekend, ; many little
kids competed against each other for imagination and painting work, and many caravans of creativity and
inspiration were vividly shown on the paper. The organizer altogether collected over 200 pieces of works.
Many participants expressed that “This activity is interesting and relaxing, it is better to participate in with
family members, and it is expected to be held next year.”

16
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[ AR EEE Media Coverage

ERGEHHRE, KB EFRTREH

Abundant Exposures and Reporting in Famous Media Enhanced the
Reputation and Influence of All in CARAVANING

Allin CARAVANING 2014

2014.6.27-29
e

I D _ SRR = Yy 360 FEM. FEEEM. RENMA. &8
= < Disc . [, W e e, HEBEM. (BESHEE) k&,
: | i g 2 20 FATEA, LRI B E il AL
BAER O S, I, PEEER . RS
HHER . FRERM . FRERESHR . bt HHRSE 80 KK
AR, ST 100 FOl Y AMEAR B B 2 HRE
SRIAE AL, TIR R ERRENR, B RE. R4,

P2, DS S PMEARIRIE, 4G R & b E

Over 20 media of the caravaning & camping industry
like 360 Camping, China Camping, raccc.com,
Campingchina.cc, FBLIFE.com, rv360, RV and
Camping magazine and 80 mass media like BTV,
Travel Channel, Xinhua.net, China News, NetEase,
Sohu, Youku, Tudou, China.com, World Wide Web,

Global Times and Beijing Daily, altogether 100 media
were present on site to visit and report, with mighty |
publicity and over 100 articles of published
manuscripts; the brand value of All in CARAVANING

was created through multiple campaign channels like magazine, newspapers, network and video.

kT8l % A5 4
F = AL Z=
Press Conference {
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Beijing Exhibition Centre, Beijing, China

26-28 June 2015

FEEZF - BETLLZRAK !

Compass of China Caravaning and Camping Industry!

www.aicshow.com




	The exhibition site presented both fervent business atmosphere and harmonious family style. Visitors scrambled for experiencing the performance and comfort of caravans and consulted kinds of questions in detail. Yutong, North RV, RV International, Dai...

